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guaranteed  that yo u will make  mo ney by o wning this  L is t Build ing News  repo rt itse lf OR by o wning the  master
o r private  rights  to  this  repo rt. Y o ur inco me will depend so le ly upo n yo ur o wn effo rts .



How To Build A List Of Eager Subscribers

Every online business provides great servic e to generate satisfac tion among their c ustomers. As each
and every c ustomer rec eives satisfac tion over their produc ts or the servic es they get, there is a great
chance that they will become a return customer and buy again. Better yet, they will rec ommend you
to other people that c ould generate more business for you and your site.

As more traffic  is driven to your site, you can entic e many of them to subsc ribe to your mailing list or
opt- in list. T his is a list where in website visitors agree to be sent promotional materials such as
newsletters, c atalogs and such that c ould keep them updated about your site or the nic he of your
site. These promotional materials are sent via e-mail to the members of the list in different time
intervals. 

When using e-mail as the media of your marketing and advertisements, you eliminate the need for high
costs. Email is free and if you c an manage to make your own promotional advertisements you c an also
save a bundle there. With an opt- in subsc ribers list, you are pretty sure that what you are sending out
is rec eived, viewed and read by the subsc ribers and not simply being deleted. They have signed up for
servic e and have c onsented in rec eiving it.

T his means that there are c onstant reminders to your subsc ribers about all your produc ts, new
produc ts and servic es as well as any promotions and spec ial deals you are having. T here is also the
chance that they c an be forwarded to other potential c ustomers as they tell their friends and families
about you and your site. 

Of c ourse you should be also be aware that a subsc riber may unsubsc ribe when they feel that they
are not getting what they want or expec ted. Make sure that they are satisfied with your opt- in
marketing strategies and keep them exc ited in rec eiving your newsletters and c atalogs. Here are some
tips that c an help you build a list of eager subsc ribers.

Make your promotional materials interesting and fun. T ry to use a little c reativity but not too over
artsy. Build around what your produc t or servic e is about. For example; if you are selling c ar parts, put
some pic tures of what is new in the auto parts world, a new wing door possibly that c an fit any c ar
and make it look like a Lamborghini. 

T ry to researc h what people are looking for, these way, you stay one step ahead of them all the time
and you will be their bearer of new tidings. T hey will be eager to rec eive what you are sending them
bec ause they new you always have fresh and new things to share with them. 

Write good artic les that c an be very informational but light at the same time. If your subsc ribers enjoy
your artic les, they will go to your site by c lic king the links that you will be putting on your newsletter
to read some more. You c an provide artic les that c an c onnec t to many people. Be diverse in your
artic les. Put something humorous, then put something informational, then put something that has both.

Are you wary about this bec ause you don’t like writing? No problem, there are many professional and
experienced artic le writers that   c an do the job for you for minimal fees. They know what they are
doing and c an provide the need that you have for your newsletters, the money that you pay for your
artic les are going to be met by the many sign-ups and the potential profit from the sales that you will
get.

Create and send an E- book to your c ustomers about anything that is related to your business or site.
Use your knowledge and expertise in the field you have c hosen to help other people who are similarly
interested. Offer this e- book for free. Y ou c an write about anything informational and helpful to your
subsc ribers. For example; you c an do manuals and guides in so many things. This e- book c ould be used
as a reference for many people. 

Share this e- book with everyone, even other sites; just make sure that they don’t c hange the links in
the e- book that will lead people to your site. If you want, you c an always get some people to write it
for you just like your artic les. Your investment once again will be c overed by the great marketing this
will generate. 

Add e- c oupons in your newsletters that will help them avail to spec ial disc ounts. Put a c ontrol number



in your e- c oupon so that they c an only be used onc e. When people get disc ounts that c an be found in
your newsletters, they will be eager to rec eive your newsletter in antic ipation of what you are
promoting next.

If your subsc ribers c an get benefits from your newsletters, they will be very eager to rec eive them.
Just don’t flood your mailing list with mails so that you don’t annoy your subsc ribers.

How To Grab Your Readers Attention With Your Subject

The rac e for supremacy in the internet based businesses has been really heating up and many sites
have been put up to help others to get ahead for a small fee. But there are also ways in whic h you
don’t have to pay so much to make yourself a good list of loyal followers. Having a satisfied web traffic
and visitors allows you to put up a foundation wherein you c an build an opt- in list and make it grow
from there.

An opt- in list allows you to provide newsletters to your subsc ribers with their c onsent. When people
sign up, they know that they will be rec eiving updates and news from your site and the industry your
represent via an e-mail. But that doesn’t mean that all of those who subsc ribe read them at all.  Many
lists have been built due to an attachment with free software or for a promotional disc ount and such.
Some are not really interested in rec eiving e-mails from companies and just treat them as waste of
c yberspace and delete or trash them without so mush as opening the e-mail and sc anning them. 

You c an change all that. While forwarding an email message is relatively after produc ing your
newsletter. Getting people to open them is not as easy. Y ou don’t want to waste all the time and
effort used in making the newsletters, you want people to read them and have their interests piqued.
Interested enough to go to your website and look around and most espec ially purc hased and ac quire
your produc ts or servic es.

One of the numerous ways you c an tempt or persuade your subsc riber is by providing a well thought
out and well written subjec t. T he subjec t of an email is what is often referred to when a person or a
rec ipient of an email dec ides whether he or she wants to open or read an e-mail. T he subjec t c ould
easily be regarded as one of the most important aspec t of your  promotional e-mail.

Y our subjec t must be short and c onc ise. They should provide a summary for the c ontent of the e-mail
so that the rec ipient will have basic  knowledge of the c ontent. This is really vital in grabbing the
attention of your readers and subsc ribers. Y ou want your subjec t to instantly grab the attention of
your subsc riber and get them to be intrigued to open up your mail. Remember, it is not necessarily true
that a subsc riber opens up subsc ribed mails. 

A good subjec t must always be tic kling the curiosity of your rec ipient. It must literally forc e the
rec ipient to open the mail. A c ertain emotion must be ignited and get them to open the mail. It is
essential to use spec ific  words to get the reac tion you need. Keep in mind that the rec ipient or
subsc ribers spends only a few sec onds looking over each subjec t of the e-mails he rec eives. Y ou must
grab your reader’s attention right away.   

There are many forms you c an use for your subjec t. Y ou c an provide a subjec t that says your e-mail
c ontains c ontent that teaches them tips and methods on c ertain topic s. An example of this is using
keywords and keyword phrases such as, “How to” , “tips”, “Guides to”, Methods in and others like
that. 

Y ou c an also put your subjec t in a question form. These may inc lude questions like, “Are you sic k and
tired of your job?” Or “Is your boss always on your c ase?” T ry to stay on the topic  that pertains to
your site so that you’ll know that your subsc ribers have signed up bec ause they are interested in that
topic .  This form of subjec t is very effec tive because they reach out to your rec ipients emotions.
When they have read the question on your subjec t, their mind starts answering the question already. 

Y ou c an also use a subjec t that c ommands your reader. Statements such as “Ac t now and get this
once in a lifetime opportunity”, or “Double, triple and even quadruple what you are earning in one
year”. This type of subjec t deals with the benefits  your c ompany provides with your produc t and
servic es. 

Y ou may also use breaking news as your subjec t to intrigue your subsc riber. For example, if you deal



with c ar engine parts you c an write in your subjec t, “Announc ing the new engine that uses no
gasoline, It runs on water”. T his c reates c uriosity with the reader and will lead them to open the mail
and read on.

How To Get Your Subscribers Begging For More 

Just as an experiment, a friend of mine subsc ribe to ten different opt- in e-mail marketing lists to see
whic h ones are effec tive. Many websites and online businesses have resorted to sending promotional
materials to people who have subsc ribed to them in an effort to boost their sales or traffic . Opt- in
email marketing sends newsletters, c atalogs updates and many more promotional materials to website
visitors who have agreed to be updated whether monthly, weekly or semiannually. 

Through e-mail, an internet user that is on the list will rec eive their updates through email. If a
promotional material piques their interest they will go to the site to learn more or to purchase outright.
For the website operators or owners, this is a c hance to remind their list of their existence and parlor
their wares.  With the numerous sites in the internet that offers the same produc ts or servic es in one
way or the other, the c ompetition c an get pretty tight and it is easy to be forgotten. 

Back to my experimenting friend, he tried to find out which opt- in marketing strategies grabbed a
person into begging for more. Some would send in very simple fashion, some would very outlandish
while there are some that would just lie in between. T he differenc es c ould easily be notic ed and some
have gotten the idea of an effec tive opt- in marketing strategy. He dubbed them effec tive bec ause he
felt like he just c ouldn’t wait to go their site and learn more, the more persuasive ones even got him
halfway to reaching for his wallet and to his c redit c ard before he realized this was only for an
experiment. 

Many c ompanies and site present their promotional materials in a wide variety of c oncepts. Each has
their own distinc tive style and designs, but more than the outline and the presentation, the c ontent
and the artic les are what keeps the attention of your potential c ustomer loc ked on to your opt- in
marketing medium. Creativity is the key here.

From talking to many satisfied opt- in list subsc ribers and forums, I have learned of what is essential in
opt- in marketing and what makes the subsc ribers begging for more instead of lining up to unsubsc ribe.

Keep your promotional materials light, c reative and original. Many people are stressed out as it is.
Getting a stuffy business proposal rather than a light hearted e-mail may just agitate them more. A
warm friendly smile or banter is always more welc ome than a serious business meeting or proposal.
While you do want your c ustomers to take you and your produc ts and servic es seriously, you also
want to show them that you know how to have fun.

Splash some c olor in your emails as well as provide some photos and artic les that c an be related to
you but show good news or good light hearted images as well. Provide a newsletter or promotional
materials that will keep them in a light mood. Make your materials eye c atching and grabbing that they
wont be able to take their eyes of them. Pique their interests.

Have good c ontent and artic le, even if it means investing in an experienc ed and professional c opy
writer to write them for you. An effec tive c opy writer should be able to build trust between you and
your c ustomers. They should be able to establish your c redibility in what they write. It must be
informative but not too stuffy. Let go of the professional jargons and “talk“to your rec ipients. 

A good artic le and c ontent should be able to outline the benefits of your produc t and servic es and why
they need what you are offering. But do not look to be overeager and too persuasive. It should be
able to entertain as well as lead them to buying from you. 

Y our promotional materials should be c lear. Don’t leave people guessing. Y ou should lead them to you
and not vic e versa. Explain to them what they need to do in a manner that won’t be c onfusing. T ry to
antic ipate also what your target c lient needs. Do your research and information gathering, many sites



will be able to help you with that. 

Provide c lear and c risp images of what you are offering. If the people know what you have for them,
they are more likely to beg for more. For example, if you are selling a c ar, provide them photos but
only enough to encourage them to go to your site for more. 

4 Ways To Get Your Opt In Subscribers 
To Trust You Quickly

While the rest of the world have developed many barriers and protec tions to keep their e-mail
ac c ounts spam- free, there are also those that subsc ribe to mails that promotes their produc ts,
servic es and their site. T his is mainly bec ause these subsc ribes wants to know more about what these
sites are offering and c an be benefic ial for them. They expec t to get be kept posted on what they are
interested in and what are new in the market or field they have c hosen.

Businesses would be so luc ky to have these kinds of c ustomers; the basic  element needed to get
these types of people is trust. When your c ustomers trust you they will reward you with their loyalty.
Many internet users have gone to great lengths in protec ting their email ac c ounts from spam mail.
Some free-mail internet providers and internet servic e providers offer spam protec tion while there are
also some internet based c ompanies that sc reen your mails for you. 

With an opt- in mail list, the mails you send c ontaining your promotional materials such as newsletters,
c atalogs and marketing media will go through. Y our intended rec ipient will be able to read and view
what you have sent making it a suc c essful transfer of information. T o be able to be allowed to do so,
you will need permission from your rec ipient, to get this permission; you need to be able to get their
trust. With the great lac k of disregard for privacy in the internet, getting the trust of an internet user
you don’t personally know is a big achievement. 

T o build a good opt- in list you need people to trust you, for a faster and quic ker build up, you need to
get your opt- in subsc ribers to trust you quic kly. The faster you build your opt- in list the faster word
about your site and c ompany gets to be spread. The bigger the sc ope of your opt- in list the more
traffic  you get spelling more profits. Its easy math if you thin about it. Getting the numbers is not that
simple though, or maybe it is? 

• Getting the trust of your c lientele shouldn’t be so hard espec ially if you do have a legitimate
business. Getting your c ustomers trust should be based upon your expertise. People rely on other
people who know what they are talking about. Garner all the knowledge and information about your
business. Ell, frankly if you dec ide to go into a business most probably you have an interest in it. Like
how many basketball payers become c oaches, you don’t really venture into something you don’t have
any interest in.

• Show your c lients that you know what you are talking about. Provide them with helpful hints
and guidelines that pertain to what you are selling. T alk about how to install a roof if your into
hardware produc ts or provide artic les on insurance settlements if you’re a settlement lawyer. Y ou don’t
have to be a big c orporation to make use of an opt- in list. If your c ustomers see you as someone who
knows what he is doing and saying, they will trust you quic kly.

• Be true to your c ustomers, if you want to hype up your produc ts and servic es, provide
guarantees. The more satisfied c ustomers you get, the bigger probability there is that they will
rec ommend you. Generally, people will trust someone they know, when that someone rec ommends you
then you’re a shoo- in. They will go to your site and check it for themselves and be given a c hance to
experienc e what the other shave experienc ed from you, so make sure to be c onsistent in the servic e
you provide.

• Another tip in getting a c ustomer to trust you quic kly is to provide them an escape hatch.
Show them that you are not there to trap them. Keep a c lean list that would enable them to
unsubsc ribe anytime they want. Elaborate your web form by providing information on how to
unsubsc ribe from the list. Guarantee them that they c an let go of the servic e when ever they want to.
Many are wary that they may be stuc k for life and would have to abandon their email ac c ounts when
they get pestered with spam. 



Remember that when you get the trust of your c lients don’t lose that trust. Because if you do
anything with their email addresses like sell them or give them out, you will lose many members of your
list as ell as potential members. The true quic kest way to gain the trust of your subsc ribers is when
you are rec ommended by someone they trust. 

4 Quick And Easy Ways To Build A Profitable Opt In List

You finally realize that you need a good opt- in list. After reading c ountless artic les and sought expert
advic es and have read many suc c ess stories of people c reating a small fortune with opt- in lists you
finally dec ide to have one of your own. Then it happens, you think you have known everything there is
to know about opt- in lists and have followed their advic es to the T  and you still weren’t able to make
a profit.

In fac t, you may be losing money. You maybe hiring writers to help you out, or there are some
expenses incurred, even if you have a big list, but only a very small perc entage ac tually buys from
you, your still losing profit. Y ou’ll realize that after a few months when you see your statistic s and
sales figures. 

So what c ould have gone wrong? Why have others suc c eeded where you have failed? T he most
common mistake is that you dived straight right in. Y ou chose a topic  where you think c ould be quite
popular and would earn you money. T his just not the c ase. Just bec ause you wrote people from the
list doesn’t mean they are going to buy instantly.

Here I will offer more advic e, for those who have started an opt- in list and have failed, you c an
rejuvenate your failed venture. For those who are starting, here are three quic k and easy ways to
build a profitable opt- in list.

1) Get your customers to trust you and your produc ts first. Just launching your opt- in list would not
make you an expert and a believable seller. Put many artic les first before you start an opt- in list. Write
about the topic  you know and have started and used for your site. T ry to put forums first to gain
knowledge about your c ustomers about their wants and needs and target those wants and needs. 

Join forums from other sites as well. Provide expert advic es and rec ommendations. When you feel that
people trust you already, you will be able to start your own opt- in list. Y ou c an build a base as well
with other forum users. Y ou c an ask them to join your list. Friends are always good customers. Put up
a link to your site so that they may be able to see what you're business is all about.

The c ertain truth is, the money will only c ome in when the c onsumers and subsc ribers believe and
trust in you. They want a produc t or servic e that c ould be a good exchange for their money. People
are not going to buy something out of your rec ommendation if they don’t know you.

2) Find a produc t or servic e that people want and need. Although it may not be your forte, if you
provide a servic e and produc t that you have researc hed and learned about well, you c an c arry it on
forward. Invest your time, effort and money that you c ould sell as well as the buyers or subsc ribers of
your opt- in list c an use. 

While it is true that it is best to sell something that you have interest in, there are not many people
who have the same interest as you if you dec ide to sell something that is not entirely popular or
profitable. Do your research well and you would see the profits c ome in. Also provide your subsc ribers
with promotional material that they c ould ac tually use and spread around. 

3) Make friends with other opt- in list users. This is basic ally benefic ial espec ially if it is someone who
has already launched a suc c essful opt- in list. T hese are people that have the experienc e in this
venture and experience is still the best teacher. While there are many artic les available for you in the
internet to use, there is nothing like getting a first hand ac count from someone you trust.

Experienc ed opt- in list users will be able to tell you what to do and what not to do bec ause they have
gone through it. While different situations oc cur for different people, the general c oncept c an still be
very helpful. T here are many things to avoid and these people will be able to tell you whic h ones. 



Building a profitable opt- in list don’t just happen overnight. There are many preparations and effort to
do. Opt- in lists are built from sc ratch, as your list grows, you should also maintain the quality of your
list. Keep it organized and manageable. Get or hire help if need be, just make sure that your
subsc ribers are happy and satisfied and they will be willing to buy from you.  

4) Join a JV Giveaway by supplying a top rated produc t, preferably a PLR produc t that is new to the
market.  Y ou c an rework a PLR produc t by giving it new graphic s and adding some of your own text
and ideas to the original produc t.   JV Giveaways c an be highly profitable by allowing you to get many
new subsc ribers and if you have an OTO  when they sign up you c an make additional inc ome.

7 Ways To Make Money Using Nothing More Than Your List

An opt- in list c an be quite c ruc ial to any site or internet based c ompany. Even for a small venture
such as a nic he profit site an opt- in list c an make a world of difference and also add some extra
income for your pocket. Rarely would you see an e- commerce site, big or small, that is without an
opt- in list.

An opt- in list allows for a c ompany to market their wares and site via an e-mail. With an opt- in list, a
site and a subsc riber c onsents to sending and rec eiving a newsletter from your c ompany. Through this,
you c an keep your subsc ribers abreast of what is c urrently available in your site as well as whatever is
coming out. 

And bec ause there is mutual c onsent between the two parties, any mail sent to the list is not
c onsidered as spam mail. T here is a great number of suc c essfully read promotional materials such as
c atalogs, newsletters and suc h that are sent bec ause the subsc ribers themselves have signed up for
them, meaning, they do want to be sent those items. 

Building a list is c ruc ial, only a small percentage ac tually subsc ribes for an opt- in list. Many people find
promotional mails annoying but of you provide a good newsletter or promotional material,  you will see
your list build up and grow. You c an also achieve this by having good c ontent on your site. If people
like what they see and read on your site, then they surely would want more. Newsletters would be a
way to attrac t them back to your site. A little teaser or appetizer if you will. 

But other than marketing your wares and your servic es, an opt- in list c an also be used to earn extra
profit. Not all lists c an be used though. It would be good to first build a suc c essful list with a huge
number of subsc ribers. The more subsc ribers you have, the more money you c an get. Here are seven
ways to make money using nothing more than your list.

1) Plac e advertisements. There are many c orporations who will be willing to pay to put their banners
and ads on a list with many subsc ribers. Selling or renting out lists is not a good idea so rather than
doing that, many c ompanies would just rather plac e ads with lists that have a huge subsc riber base.
Y our newsletter c ould be plac ed with many ads and each one spells money.

2) Have affiliations with other c ompanies that have at least a semblance or relation to what your site
is about. Here other c ompanies will provide links and brief desc riptions of what they offer, produc ts
and servic es. With every c lic k made on the link that direc ts or leads a subsc riber from your list to their
site, the company will pay you. This P4P or pay for performance. 

3) Make deals with other c ompanies by asking for a small perc entage of sales done through your list.
With every sale done by c ustomers that have c ome from your list and have gone there bec ause of
your newsletter, the other c ompany will pay you a small perc entage of your sales. The more people
who buys from them, the more earnings you get.

4) You may also get produc ts from other sites on a c onsignment basis and sell them to your list via 
your newsletter. Plac e desc riptions, artic les and photos of the produc t in your newsletter. T here will
be those who will buy from you and when that happens, you c an order the produc t from the other site
and sell it to your buyer.

5) Sell e- books or a c ompilation of your artic les on your list. Manuals and how- to artic les are in great
demand. Many people will be willing to shell out money to gain knowledge about a c ertain topic  and
subjec t. With your existing list trusting your expertise in that area, an e- book c ould be offered and
sold or used as an inc entive.



6) Create a network out of your list. Get people to invite more people to view your site and subsc ribe
to your list. The larger your list is, the more people will be able to c lic k on your links and affiliate links
as well as make your advertisement rates higher. 

7) Subsc ribers are willing to pay for information if they know that it c an be trusted and relied upon.
Use your list to get more and more people to subsc ribe to you as well as browse your site. Lastly, you
can use your list to earn money by making them your partners. Your list will be the bloodline of your
growth and inc rease. 

5 Things To Consider When Publishing A Newsletter

Providing a newsletter for your opt- in list subsc ribers provides many benefits in terms of driving traffic
into your site as well as boosting the sales and profits of your site and c ompany. This is a marketing
ploy that will not hugely dent your marketing budget and will not also require many man-hours in
developing this projec t.

With a newsletter, you c an inform the public  about your c ompany and produc ts as well as servic es.
Y ou c an keep them posted and updated about what’s going- on with your c ompany as well as many of
your promotions and offerings. With these, you keep on reminding your subsc ribers that you are still
here and is willing to offer them good deals and servic es. 

Newsletters also allow you to impress your subsc ribers. It c an show your expertise and knowledge
about the topic  at hand and the many benefits you c an offer them. When you impress people, they will
bec ome potential c ustomers and another great thing is that they c an rec ommend you to their friends,
colleagues and family. All of them could very well be customers in the future.

If you do not have a newsletter or publishing one for your site, then you may have to c onsider about
researc hing and be well informed on how to publish one. It is not as easy as it seems but if and when
you get the right idea and process, it will be smooth sailing from there on. T ry to take the time to
learn what you need to learn and get that newsletter ready and good to attrac t subsc ribers to your
newsletter as well as traffic  to your site.

In the next few paragraphs, I will provide you with some things to reflec t on when you dec ide to start
your own newsletter for your site. Here are five things to c onsider when publishing a newsletter. 

1) Make sure that the c ontent of your newsletter pertains to and c losely assoc iated with your
business or the theme of your site. Do not dwell too far on what c ould be regarded as your field of
expertise. Y ou have started a site and your theme for your site will always be something you are
knowledgeable about. For example; if you have a site that sells auto c ar parts, your newsletter must
c ontain artic les or c ontent like photos that pertain to c ars, auto parts and such. Y ou may also inc lude
content about your c ompany and your staff.

Remember that visitors of a c ertain site are there bec ause they are interested in what the site has to
offer. If they sign up for an opt- in list or for a newsletter this means that they want to be updated for
that c ertain theme or subjec t. Be sure that when you publish your newsletter you are providing for the
need of the subsc riber as well as their interests. 

2) Ensure that you have well written, information riddled and c ontent ric h artic les. You artic les will be
the body of your newsletter and that they should be able to exc ite your readers as well as provide
information. Artic les should be well written and checked for errors such as spelling and grammatic al
errors for it to look professional and believable. The trust of your c lient to you and newsletter is at
stake here.

3) Fac t- check your artic les. Make sure that you provide true fac ts and figures so that your reputation
as an expert and knowledgeable in that field is not questioned. If you lose the trust of your subsc ribers
these may persuade them to unsubsc ribe to your newsletter. Y ou will lose many potential sales this
way.

4) Provide fresh and new artic les that c an provide new information to your subsc ribers. If you publish
stale and old news in your newsletter, there is a tendenc y that people or your subsc ribers already
have read and known about them. This will lose their interest in your newsletter and they wont get to



read what is most important, your ads. T hey may not open or read any of your suc c eeding newsletters
losing your intention in writing and publishing newsletters, to get them to visit your site and make a
purc hase.

5) Never use c opyrighted materials such as photos and artic les. This is outright plagiarism, you may
get into a lot of trouble for this. Y ou c an lose your business and get sued over c opyright infringement.
If you do not have the time to write your own artic les, there are many willing and able professional
artic le writers that c an do it for you for a reasonable fee. All your investment in writing and publishing
artic les will be well worth it when you see your list build up and your traffic  inc reasing.  

The 3 Things To Avoid When Emailing Your List

When you dec ide to have an opt- in list, it is not just a matter of sending your subsc ribers your
promotional newsletters or c atalogs. There are many things to c onsider in avoiding many
complic ations. While there are so many ways you c an make people subsc ribe to your list, there are
also some things you must do to avoid subsc ribers from wanting to get off from your list.  

Aside from that, you also want to avoid any problems with the law and your internet servic e provider
or ISP. There are now many laws and rules that are applied to help protec t the privac y of the internet
users from spamming and unwanted mails. With the popularity of the elec tronic  mail as a medium for
marketing bec ause of the low c ost, many c ompany’s have seized the opportunity and have flooded
many people’s e-mail ac counts with promotional mail.

But, with an opt- in list, you avoid this annoyance because people subsc ribe to the list; they want to
rec eive the newsletters and promotional materials. T hey have c onsented to being on the list by
subsc ribing themselves, just don’t forget to put an unsubsc ribe feature everytime in your opt- in list so
that you avoid any c onfusion. There may be times when an email ac c ount was provided when the real
owner didn’t want to subsc ribe. 

It is essential that you keep your list c lean and manageable. Arrange it by using the many tools and
technologies available for your opt- in list. Do not worry; your investment in this marketing strategy is
well worth it with all the c overage you will get which will likely be c onverted into sales then to profit. 

Keep yourself and your business out of trouble and potential run- ins with the law and the internet
servic e providers. Keep your operation legit and c lean. Y our reputation as a legitimate businessman
and a legitimate site depends on your being a straight and true marketing strategist. As a tip, here are
three things to avoid when emailing your list. 

1) T ake notic e of your unsuc cessful sends. These are the e-mails that bounce. Bounced emails, also
known as undeliverable messages, are those messages that, for whatever reason, were not
suc cessfully rec eived by the intended rec ipient. 

T here are bounces that happen or oc c ur bec ause the server was busy at that time but c an still be
delivered in another time. There are also bounces because the inbox of the rec ipient is full at that
time. There are those bounce messages that are simply undeliverable ever. T he reason for this is that
it may be an invalid email address, a misspelled email address, or an email address that was abandoned
and erased already. 

Manage your list by putting markings on those that bounce. Erase an email ac c ount from your list so
that you have an ac curate statistic s and records as to how many are ac tually rec eiving your mail. Y ou
may also want to c heck the spellings of your email addresses in your list. One c ommon mistake is when
an N instead of an M is plac ed in the .c om area.

2) Always provide an unsubsc ribe feature in your site and an unsubsc ribe link in your mails. When
someone in your list f iles a request to be unsubsc ribed, always take that request seriously. If you don’t
take them off your list and keep sending them your e-mails, you are now sending them spam mail. 

When you are reported as a spammer, you and your business c an get into a lot of trouble. Y ou c an be
reported to the authorities and maybe blac klisted by many internet servic e providers. Y ou will lose a



lot of subsc ribers this way and many more in potential subsc ribers.

3) Do not provide pornographic  or shocking and disturbing c ontent in your newsletters. It is hard to
dec ipher the age of the rec ipient and many c omplaints may stem from these. Controversial issues also
are to be avoided to not be branded by your subsc ribers. Stic k to the nature of your site and
business. 

Always remember these tips in this artic le so that you c an have a healthy relationship with your
subsc ribers as well as be kept within the boundaries of what is allowed in sending mails to an opt- in
list.  

Can You Really Use Articles To Build Your List?

Getting c ustomers in your site should always be ranked as high as the importance of the quality and
the excellence of the produc t and the servic es you provide. They should go hand in hand in providing
your c ustomers the satisfac tion they get in exchange for the money they have paid for them.
Customer servic e should as well be as fantastic  so that the c ustomers are provided with the same
satisfac tion.

One of the ways you c an c ombine marketing and customer servic e is through opt- in marketing. With
an opt- in list you get the opportunity to introduce your site and produc ts on a good time basis. Opt- in
marketing strategy is a marketing strategy that is virtually low cost and not time consuming. Here, you
get the c onsent of your website visitors to subsc ribe to your newsletters and other promotional
materials such as c atalogs and free promotions. 

Opt- in marketing uses your list of subsc ribers to send e-mail to. These e-mails will c ontain the
materials you will send to your subsc ribers. It is essential that you present your promotional items in a
manner that will c atc h the interest and the eye of your subsc ribers to keep them wanting for more.
The best way to do this is to provide fun, entertaining and informational artic les.

Well written artic les full of c ontent and useful information will help in building your list as more
subsc ribers will be entic ed your list. When they have read the samples of your c ontents in your sites,
they will be intrigued as to what will c ome next. Subsc ribing to your newsletter will offer them a
glimpse of what you have to offer next.

Many sites and c ompanies have c aptured the importanc e of artic les and this also aids in searc h engine
optimization. As more people are heading towards the internet for their information needs, serving the
right information to them via artic les in your site will inc rease the flow of your website traffic .  With
more traffic , the perc entage of your sales will grow. More sales turn into more profit.

T here have been the rise for the importance of well written, information enric hed and keyword packed
artic les for the c ontent of their site as well as for newsletters. These artic les provide the information
many are seeking in the internet. If your site has them, more people will be going to your site for
information and research. 

Well written artic les would also boost your sites reputation. If they are filled with many information you
will be regarded as well informed and an expert on the subjec ts that you tac kle.  Y our artic les must be
well researc hed so that the people will trust you. When you have gained their trust, they will always
come for you for their needs on that subjec t.

In c onnec tion, you must write artic les or c ommission them to tac kle subjec ts that are c losely
c onnec ted with your type of business. If you have a site for a medic ine tac kling a c ertain disease,
your artic les must be about the diseases. Or if you sell materials for home improvements provide
artic les with those themes. Most artic les searched for are tips, guidelines, methods, manuals and such.
If you provide these artic les to your c ustomers and you have their trust, they will always go to your
site for help and advic e as well as for your produc ts. 

With the loyalty of these customers, they may subsc ribe to your opt- in list to rec eive all the



information you have. If you provide them with the answers for that need, they will be happy to be
rec eiving your newsletters as well as other promotional materials to keep them well informed. Others
may even forward your newsletters to other people when they find a c ertain artic le interesting.

Y ou should provide links in your newsletter so that when other people are reading it and wants to read
more, they may c lic k on the link and go to your site. With the artic les you have in your site that are
good, they may dec ide to sign up as well for your opt- in list. This will build your list and make it
bigger. 

Make sure to keep your subsc ribers happy and interested in your newsletters and promotional
materials. Keep on posting and writing good artic les for your site and newsletter. If you are not
interested in writing them or if you just don’t have the time, there are many available well experienced
and knowledgeable writers available to help you out. This is an investment that will pay for itself in
time. 



Secrets To Building A Super Responsive List

List Building Secret #1 - Make Your Content Relevant Keeps Your
Subscribers Happy And Boosts The Amount Of People Who Will

Recommend Your Newsletter To Their Friends.

One of the biggest problems I see newsletter and ezine publishers having online is that they write
about subjects no one in their market is interested in. They just write about whatever they think
people want to know about without doing any of the research, which is a huge no no.

Another problem is, publishers who have a market well defined don't then write the content in
their newsletters that interests their readers. There is no use having an ezine on coin collecting
and running articles on stamp collecting just because you couldn't be bothered finding the right
content for your ezine.

This is easily overcome. Just send out an email asking your readers what they want to read. Also
sign up for other ezines in your market and see what they are writing about.

List Building Secret #2 - Add More Subscription Boxes To Your Website

Sounds simple enough, but few people actually do it. If you have a 100 page website, you should
have 100 newsletter subscribe boxes on your website.

You can integrate a subscribe box just about anywhere in a website. You could add one just before
an article starts, in the middle of an article or even at the end of the article. 

As long as you have good content on your website, you won't have a problem getting people to
subscribe to your newsletter.

An interesting way to do this for a content site is as follows.

Have a look at this website and see what he does to get subscribers, it's very clever.

http://www.associateprograms.com

List Building Secret #3 -  Offer An Outstanding Bonus Or Gift

I've had a problem in the past with offering freebies to get people to subscribe to your newsletter,
but I also know it can work well, if done properly. 

Why do I have a problem with it? Well I really want subscribers to be signing up for my

http://www.associateprograms.com


newsletter because they want my newsletter not because they want the freebie im offering.

The best way to offer a freebie is to create one yourself and not something you have reprint rights
to with 500 other people. You want it to be unique, and you want it to be something that plugs
your newsletter heavily.

Do you know what makes a good bonus? Back issues of your newsletter!

List Building Secret #4 - Use Free Viral Ebooks To Get New Subscribers

Want to get thousands of new subscribers for your ezine without spending a cent on advertising
and you've tried all the methods above but you still want more?

Viral marketing is the way to go! Writing viral ebooks that get passed around

Writing viral books is nothing new, but it's still a great way to get your newsletter noticed. 

There are a few methods you can use when creating viral ebooks.

You can either create them as a free product, or charge for them and give people the reprint
rights to the product so they in turn can give your product away while making some money in the
process.

I prefer the reprint right route. The key here is , once the momentum of the first book wears out,
write another and another and another and another! All in the same method, all with reprint
rights and all with your newsletter subscribe from plastered in them.

The goal really isn't to make money from the sales of the book, it's to get more subscribers. 

So again, find a group of publishers in your markets, let them know you created a new ebook with
sales letter that they can use and plug straight into their website and give them a mailing
promotion to use and tell them they can have the book for free and that they can either sell the
book or the book and the reprint rights to their customers.
This is easy money for them and more subscribers for you!

Doing audio interviews with experts in your field also is a great idea to get more subscribers. I'm
not going to get into how to create audio products as that's a whole other book, but interviewing
experts over the phone and recording it on mp3 will get your newsletter splashed all over the
Internet, especially in fields other then Internet marketing where people don't expect to get this
much quality information for free

When you take marketing tactics from the Internet marketing field and apply them into other
niche markets where they have never been seen before, you will get noticed more. Everything
has been done in the Internet marketing field, we are all immune to even the most brilliant
marketing tactics as we see them almost everyday, but other niche markets eat these things up.

Creating audio interviews isn't hard at all equipment wise and finding experts to interview is a
piece of cake.

Do you know how I find experts in any field almost instantly?

Well most FAQ pages at FAQS.Org/faq/ have who its written by and an email address for them.
These guys are obviously knowledgeable in their fields, and they would make great experts to
interview.



Tell them you want to interview them because you've read information they've written and it was
great and you think your subscribers would appreciate the information.

Most will do this without charging you a cent if you are outside the marketing field, they will just
get a thrill out of being interviewed.

Once you have these interviews, tell all the publishers you've been in contact with recently that
you have this great set of mp3's just completed and you want to offer them for free to their lists.

Setup a section on your website with the download link to these mp3's and also put a subscribe
form near them for your newsletter and you will be surprised how many people will sign up
AFTER they listen to your mp3s.

Don't make is so these people have to sign up for your newsletter before they get the mp3s.

List Building Secret #5 - Use Pop Up Windows 

Pop up windows are still effective ways to get subscribers, especially in niche markets. 

Creating popups on your website is as easy as pie. There are however a few different type of
popup windows you can use.

The pop up window on exit, which pops up after you leave a website and the popup window on
entry which obviously pops up when you first go to a website.

You can do a web search to find tons of popup programs.

I prefer the pop over that can’t be knocked out by popup killers. So when someone visits your
website they get interrupted by your top message you want to get across immediately, i.e. asking
them to subscribe to your newsletter, etc.

Here’s a really cool one that’s not too expensive and easy it’s to use…
Click here.

List Building Secret #6 -Use Name Squeeze Pages

Name Squeeze is a big buzz word lately and it's something people having been beating to death,
but it really does work.

Name Squeeze is nothing new, it's just that Jonathan Mizel gave an old technique a new name and
new appeal. Good marketing on his part.

The best way to explain a name squeeze page is to show you a good example.

http://www.scrapbookingprofits.com

This is a great name squeeze page. Basically, what a name squeeze page is, is a simple subscribe
form that then leads them to either a free report or a sales letter.

http://www.scrapbookingprofits.com


Look at these other super successful name squeeze pages to get a good idea of what to do.

http://www.doubleyourdating.com
http://www.fireyourweddingplanner.com

Notice how these sites have nothing to do with Internet marketing? But they are ALL pulling in
tens of thousands of dollars monthly. Doubleyourdating.com is pulling in hundreds of thousands of
dollars monthly.

To simplify the process of creating effective name squeeze pages click here to visit a very helpful
resource.

List Building Secret #7 - Buy Leads With Co-Registration

Quick and easy way to get subscribers, but not the best way. That's how I describe
Co-registration. Some marketers swear by it and have great results, others fail and have to throw
out the entire list they brought because it's riddled with fake addresses, spam complaints and
basically freebie seekers.

So what is Co-registration?

Basically its building lists by buying subscribers from a 3rd party service.

Here is how Dr Raplh Wilson put it.....

"Co-registration is a widely-used approach to increase the size of your e-mail lists. Co-registration
works this way: After completing a subscription form or upon leaving a website, visitors are
invited to subscribe to one or more e-zines. If yours is listed among these and the site gets a
substantial amount of traffic, you'll begin to receive a number of subscriptions. "

Have a look at the two best Co-registration companies to get an idea.

http://www.profitinfo.com/leadfactory

http://www.worldwidelists.com

What you do is you pay a fee to these companies per subscriber. So every time they supply you
with a new lead you pay them a fee. Usually around 15 cents to $1 depending on the niche market
and if you want double opt-in or single opt-in.

Always go for double opt-in if you can. 

The best way to make money from these types of subscribers is to first give something away for
free. Build trust with your subscribers. Sign them up for a free course, give them some bonus
products like you created before and remember if anyone asks to be removed from your list, just
do it! Don't argue with them ever! 

That's the quickest way to get your newsletter shutdown.

Co-Reg is not the recommended way to go but it is shown in this report since some
marketers have done well with it.

List Building Secret #8 - Write Free Articles

While it's a given you will put your newsletter subscribe address in your resource box at the end
of the article, this is not the best way to get people to subscribe to your newsletter.

http://www.doubleyourdating.com
http://www.fireyourweddingplanner.com
http://www.profitinfo.com/leadfactory
http://www.worldwidelists.com


The best way is to write a few free E-courses that people can subscribe to via an autoresponder
and weave the links into your article.

Here is what I mean, and I can tell you now, HARDLY ANYONE is doing this. 

Let's say you have a newsletter on Ice Fishing and you're in the middle of writing a few articles to
send out for publication. Here is what I would do.

I would go to Aweber.com, buy a monthly subscription to their service and then start writing up 2
or 3 free e-courses on all things to do with Ice Fishing and plug them into my autoresponder.

Now why would I want to do this if I really want people to subscribe to my newsletter? Well,
article writing has come under attack by people who believe cutting people’s article bylines out is
acceptable. They just steal the content as their own. So instead of trying to fight these people
everyday of the week, I've accepted this is going to happen and I made provisions for it, and in
fact, it probably works in my favor.

So in my article while I'm writing it, I would let the readers know there is this great E-course for
free they can sign up for. I wouldn't mention it was mine. I would just weave it into my article and
it looks like I'm providing them with a great free resource.

I would then provide them with the autoresponder link and how to sign up.

List Building Secret #9 - Use A Sales Letter To Get Subscribers

This is something I've seen a lot of lately. People using direct sales letters to get new subscribers
for their newsletter. They are actually creating a sales letter like they would for a product they
are selling, and at the end of it, instead of an order button, they have a subscribe here button.

You wouldn't even know by reading the sales letter that it’s not for a product until the very end.

This gives people the WOW factor. You make your newsletter sound so valuable that when they
find out it's free, they go "WOW, I can't believe they are giving all this information away for free".

This is pure marketing at it's best, and it's exciting. Marketing is meant to be exciting, just like
life.

List Building Secret #10 - Using Mp3s To Get More Subscribers

Doing audio interviews with experts in your field also is a great idea to get more subscribers. I'm
not going to get into how to create audio products as that's a whole other book, but interviewing
experts over the phone and recording it on mp3 will get your newsletter splashed all over the
Internet, especially in fields other then Internet marketing where people don't expect to get this
much quality information for free

When you take marketing tactics from the Internet marketing field and apply them into other
niche markets where they have never been seen before, you will get noticed more. Everything
has been done in the Internet marketing field, we are all immune to even the most brilliant
marketing tactics as we see them almost everyday, but other niche markets eat these things up.

Creating audio interviews isn't hard at all equipment wise and finding experts to interview is a
piece of cake.



Do you know how I find experts in any field almost instantly?

Well most FAQ pages at FAQS.Org/faq/ have who its written by and an email address for them.
These guys are obviously knowledgeable in their fields, and they would make great experts to
interview.

Tell them you want to interview them because you've read information they've written and it was
great and you think your subscribers would appreciate the information.

Most will do this without charging you a cent if you are outside the marketing field, they will just
get a thrill out of being interviewed.

Once you have these interviews, tell all the publishers you've been in contact with recently that
you have this great set of mp3's just completed and you want to offer them for free to their lists.

Setup a section on your website with the download link to these mp3's and also put a subscribe
form near them for your newsletter and you will be surprised how many people will sign up
AFTER they listen to your mp3s.

Don't make is so these people have to sign up for your newsletter before they get the mp3s.

List Building Secret #11 - Archive Your Newsletter Copies

Sometimes people are hesitant to give any sort of information away over the Internet, especially
there email addresses even if what you are offering is free, due to spam.

But if you allow people to read your back issues without having to signup for your newsletter, this
will show them what type of content you do write and will make them want to join.

You would think having your newsletter issues archived would cut back on subscribers wanting to
subscribe because they can get it without giving their email address away, but this is not true.

What you do is tell them on the website that newsletter subscribers get each issue 2 weeks before
non subscribers.

List Building Secret #12 - Use A Paid For And Well Known
Autoresponder

I can't stress this enough. Don't use free Autoresponders! These free services can go down at
anytime (with your list) and are not professional looking at all.

Plus, they also get used for spamming and are abused badly. 

You can use Aweber.com ($20 per month)  or an autoresponder like AdtrackResponderPro that
works on YOUR server at a one time payment. You get unlimited use and no monthly payments.

List Building Secret #13 - Use Free Forum Posting

This is a great way to get not only more subscribers for your newsletter but recognized as an
expert in your field. By posting helpful suggestions in forums in your market, you will get a lot of
good attention.



I'm not going to get into a whole lot about this subject as it's pretty easy to get started.

1) Find forums in your niche

2) Read some of the back posts and see who’s the boss, who posts good content and what the rules
are

3) Start posting with informative information and include your little newsletter byline at the end
of your post or in your signature file

What most people have a problem with is not writing good posts, but finding the forums to post in.

Now that work is done for you. Just enter the topic your newsletter is on into the website address
below and you will find all the forums you could possibly want on those subjects.

http://www.link-advantage.com/search/

Or go to BotSurfer.com to get your own free desktop multi-forum search tool.
What’s so great about Bot Surfer is once you find your favorite forums, all you have to do is load
them into Bot Surfer (up to 15 URLs) and it will surf your favorite forums by the keywords you
put into it. It’ a great little tool, there’s nothing else like it - and it’s FREE!

List Building Secret #14 - Trade Ads With Other Publishers

This is a simple method of generating new subscribers instantly. Basically, you place an ad for
other publishers newsletters in your newsletter and they do the same for you in return.

It's not something I'm a huge fan of, but it does work. But there are a few tips you should know.

Trading ad's for ad's with other publishers works well when your mailing list is small and growing
rapidly. It's very hard to find suitable ad swapping deals that are worth your while when you have
10,000 or more subscribers.

So how can you find publishers that are looking to trade ad's? Easy! Do a Google search for the
following.

"your market here ezine" (without the “quotes”)
or "your market here newsletter" (without the “quotes”)
(I know that’s a strange phrase but it works good “:>o)

You’ll find a lot of players in the ezine / newsletter field…

Or try examples like this but tailored to your specialized area…

"Gardening Ezine"
"Gardening Newsletter"

Then just contact all the publishers you can and ask them if they are willing to trade ad space in
their newsletter for ad space in your newsletter. 

Don't just spam these people. Actually sign up for their ezine, look at their website, personalize
any contact you make with them so they know you're not just harvesting email addresses and you

http://www.link-advantage.com/search/


will do well.

Some of the time you don't even need to trade ad's with people in your exact market. Let's say
just because you run a gardening ezine, that doesn't mean you can't trade ad's with landscaping
ezine. Do you get my drift?

List Building Secret #15 - Setup A Contest

This is my favorite method. Basically what it is, is you get a group of publishers all to agree on
running a contest to their lists and you run the same contest to your list.

To enter this contest, these subscribers from your list must subscribe to the other publishers lists
and vice versa.

The contest could be for anything, depending on your market. Perhaps the publishers you contact
all have ebooks for sale, you could give a free copy of all your ebooks out to the winner. Anything
with value with work.

You then setup a domain for this specific contest and put all the information needed on that. You
then tell your list about the contest and where to go to enter and how. Everyone on your list who
enters then gets subscribed to the other publishers ezine and you get their subscribers.

Here are the steps.....

1) Find 4 or 5 publishers in your market

2) Contact them and tell them your idea and that you are willing to do all the work, all they need
to do is give you there signup information and something to offer for the contest

3) Setup a domain name and website/sales letter that tells people how to enter and all the
information needed

4) Write a mailing piece that each of the publishers can use to promote the contest.

5) Get a firm date when these publishers will run the contest mailing piece and how often

6) Send these publishers the names and email addresses of subscribers

7) Add the subscribers to your list, make sure you check for duplicate email addresses so you
don't add people already on your list

8) Pick a winner! 

List Building Secret #16 - Do An Article Recommendation
SUPER HOT IDEA!

What you do with this idea is get together 4 or 5 publishers again, and get them to agree on
running an article that you wrote.

That's it, nothing tricky, and if they agree to running this article they will get thousands of new
subscribers virtually overnight.

What you do is you write an article about the best newsletters in your market, and those would of



course be the publishers who agreed to run your article.

Make the article objective, don't just blatantly plug newsletters, write it like a news reporter
would. Everyone who runs the article will get subscribers and you will get subscribers and
everyone will be happy.

Sometimes you have to make things happen, especially with Internet Marketing, don't wait for
people to contact you, YOU make it happen and you can do that, it's not hard, just think outside
the box.

This method will also work for paid products as well. You don't just have to plug newsletters, you
could get all the publishers together and write an article about the best products in your market.
This way everyone can make sales and affiliates sale just by running the article.

List Building Secret #17 - Thank You For Subscribing Page

Simple enough. Get a group of publishers together and tell them you want to send new
subscribers of your ezine to a page that recommends signing up for their ezine and that they do
the same for YOU.

You see it all the time. You subscribe to an ezine you see on a website and once you subscribe you
are taken to another page that recommends other peoples newsletters that you should join. This
is pretty much a better version of co-registration, but it costs you nothing.

List Building Secret #18 - Buy Ezine Solo Ads

When ever I advertise with ezines it's usually solely with Solo Ads. These are ads that are sent out
by themselves, unlike classified and other ads that go out in the ezine itself. 

This ad will go out by itself, so it needs to be a fairly good length. While some people say shorter
ads work better for the simple fact the reader has less to read, in reality, a very well written
longer solo ad will pull much much better. 

There are usually word and length limits to these ads so when you are creating them, it might be
good to check around at what the normal length of a solo ad is in your industry. 

You might even check out the posting guidelines for other ezines so you can know exactly how
long they like their solo ads. 

The best bet to make a compelling solo ad is to work really hard on the headline. If you can write
a very compelling headline for your ad, the rest of the ad should follow. 

List Building Secret #19 - Submit To Ezine Directories

The best ezine directories are paid for and they are:

Topezineads.com and Directoryofezines.com

Here are some free ones:

http://www.go-ezines.com

http://www.go-ezines.com


http://www.ezinelisting.com

http://gort.ucsd.edu/newjour/submit.html

http://www.ezine-dir.com

http://www.list-city.com

http://e-zinez.com

http://www.published.com/index.html

http://www.homeincome.com/search-it/ezine/index.html

http://new-list.com

http://inkpot.com/submit

http://www.published.com/list/submit.html

 http://www.listtool.com/cgi/listTool/addList.cgi

List Building Secret # 20 - Use Classified Advertising In Ezines

These are small ads, usually four or five lines long that go out in the ezine itself. They don't work
anywhere as well as solo ads, but they are cheap as chips. The secret here again is to write a very
compelling headline. 

The best way to use classified ads (the best way to use any advertising on the Internet) is to send
them straight to your opt-in mailing list from the ad, where you might be promoting a free course
via autoresponder all about your product. Once you have their email address, you can contact
them over and over again until they buy or unsubscribe. 

This is by far the best method of advertising with classified ads.

List Building Secret #21 - Use Top Sponsorship Ad's In Ezines

These ads are at the top of the newsletter and are usually the first thing people read. They
usually cost about half the price of a solo ad, but they usually don't pull anywhere near as well. 

They are also usually 5 to 8 lines long, and you should really concentrate on your headline, and
leading them straight to your autoresponder.

List Building Secret #22 - Network All You Can

Every where you go, network with people.  You never know exactly who you might run into. Let
as many people as you can know about what you do and that your the best at it.

Going to seminars and trade events is a great way to network with people in your markets and a
great way to start building relationships with key online businesses.

You never know who might be able to help you with something down the track.

http://www.ezinelisting.com
http://gort.ucsd.edu/newjour/submit.html
http://www.ezine-dir.com
http://www.list-city.com
http://e-zinez.com
http://www.published.com/index.html
http://www.homeincome.com/search-it/ezine/index.html
http://new-list.com
http://inkpot.com/submit
http://www.published.com/list/submit.html
http://www.listtool.com/cgi/listTool/addList.cgi


List Building Secret #23 - Create And Sell Ebooks or give them away
FREE!

This is just a very quick overview, but if you want more information on creating Ebooks, I suggest
you do a web search on it to find some good resources in your particular area of interest. Here’s
one I really like you can check out that covers
a lot of info product terrain.

Now, back to the explanation. 

Whether you like it or not, having your own product gives you more flexibility in your online
advertising AND believe it or not, compiling an Ebook is no more then a weeks work part time if
done correctly. However, it could end up taking a lot longer. If you don’t have a lot of time you can
get ebook products with private label rights and customize them with YOUR own links as the only
work you would need to input into the product. Do a web search for Private label ebooks
to see what you can find.

Ok, lets get down to the nitty gritty. What is a viral marketing Ebook and why should you create
one? 

A viral marketing Ebook is a book which sole purpose is to be spread around the Internet quickly,
by any means possible. It's not meant to only make you money on the front end. You want other
people selling it and giving it away to as many people as possible. 

Why?

Because the inside of that book it has YOUR subscription signup info all over the place AND is also
full of your affiliate links leading to other related products. Every time someone buys or gives
away your book or resells it, (depending on how you want to do it) more people will be seeing
YOUR links. And this is costing you what? NOTHING… Exactly! 
The best example I can give you of this process would be by Yanik Silver. He created 2 marketing
books that spread over the Internet like wildfire. He gave everyone who purchased the book for
$19 or $17 (depending on the book) the rights to sell it or give it away to their customers. 

Needless to say, thousands of people starting selling it and promoting it all over the Internet. To
this day, he is still earning good money from that book, plus he became one of the most well
known Internet Marketers to date. 

So how do you go about creating your own viral marketing Ebook? 

Here are the steps. 

1) Come up with a product idea based on your affiliate program you've already
chosen and are already promoting. 

Coming up with ideas isn't hard. For example, if you are going to be promoting a digital camera
affiliate program, why not create a free  OR inexpensive book report on 10 quick tricks to
becoming a successful digital photographer. You can find that info online in a web search and then
rewrite it in your own words. Since you are saving your reader time by compiling this info in one
place it’s valuable to them. Then throughout your report, you can recommend your favorite
related affiliate programs while picking up new subscribers plus all the backend commissions you
can make from your affiliate links in your ebook. 
This is PROVEN FORMULA that really works!



A good way to come up with ideas is to look at what others are already selling or giving away and
mimic that. You don't need to reinvent the wheel here, so PLEASE don't make things harder then
they have to be.

2) Get the tools you need to succeed 

You are going to need a few tools here. 

A) A domain name 

I register all my domain names with http://www.namecheap.com for under $9 a domain name,
which to me is pretty darn cheap. You want a fairly short domain name that describes the content
of your book fairly well. 

B) Webhosting

Low Cost Web hosting

http://www.hostica.com/
$1 per month and up. (Very reliable)

http://www.webhostingbuzz.com
(Also have a good reputation)
You’ll find $3, $4, $5 ,$7 plans and up.

If you need more hosting power, you can’t go wrong with: http://datawebpro.net

C) Autoresponder

You will need this so you can contact your prospects that don't purchase straight away. This is
where you will give away your free course or someway to entice them to give you their email
address so you can contact them periodically. 

Send follow-up autoresponders to run your newsletter or announcement list 
If you're not familiar with the uses of follow-up autoresponders, check out these sites. This is one
of the best ways to automate your business.

AdtrackResponderPro
(One time cost and very efficient)

Aweber ($20/month)

Note: You can choose to use an autoresponder on your own web host server like
AdtrackResponderPro or use a company like Aweber that runs the autoresponder off of their
server.

What’s the difference?

Basically it’s this… if you use a company run an autoresponder on their server,
you’ll pay their monthly fee….  OR >>>

If you choose to run the autoresponder on your own server - then you do not have to pay the
monthly fee. You only pay a one time cost of owning the autoresponder software.  You do need to

http://www.namecheap.com
http://www.hostica.com/
http://www.webhostingbuzz.com
http://datawebpro.net


have it installed on your server and this may be more than you should get into technically. Don’t
worry as you DON’T need to have the technical knowledge to do this as you can hire a
programmer very easily for under $50.00 in most cases. Always ask the autoresponder software
company who they recommend and you may find that they may provide that service themselves
or should have a good recommendation.

D) Credit card processor 

Just use http://www.clickbank.com. This step is too easy. They will let you accept all major credit
cards and start an affiliate program for a one time setup fee of under $50. They do take a
percentage of every sale, but this is so much cheaper then getting your own merchant account. 
Just about everyone selling Ebooks online is using Clickbank. 

However, it’s much easier to set up order buttons at Paypal.com or Stormpay.com
which allows you to get immediate sales orders. If you are not using other affiliates to sell a
particular report you may want to go with Paypal and or Stormpay for some of your products
sales.

E) Ebook Software 

You will more then likely want to create your book in PDF format so everyone can read it. Some
Ebooks come in EXE format, but mac users can't read that format, so I find it best to use PDF.
You can create your book with these free resources:

PrimoPDF – PDF creation tool
http://www.primopdf.com/

Print to PDF from any application. Grab a copy of this and learn it. Very handy.

http://www.pdf995.com/download.html

Also…

Adobe - Do it online
http://createpdf.adobe.com

Or, at the time of this writing you can get it done online, for free, by Acrobat. They have an offer
to convert up to 3 documents from any Microsoft Office application or standard web pages, up to
50 megabytes

F) Ebook Graphic Design

I recommend getting a good graphic designer for your eCovers. Here’s a couple of good sites to get
really nice design work done.

http://www.hypercover.com

http://www.pixelstoprofits.com

3) Outline your book chapters into articles 

Writing a whole book in one sitting is hard, and trying to write a book without outlining the
chapters is nearly impossible. My first book I ever wrote took me over 6 months but now most of
my books take me less then a week to finish and that is with a sales letter and website up. 

All you have to do is think up 12 to 15 article topics in sequence and write about them. Each page
should be around 700 to 1000 words, full of useful information, not information people could get

http://www.clickbank.com
http://www.primopdf.com/
http://www.pdf995.com/download.html
http://createpdf.adobe.com
http://www.hypercover.com
http://www.pixelstoprofits.com


for free. 
4) Write your content

Like I said just before, you need original content. There are too many books out there now where
people are just regurgitating information others can get for free and this lowers the value of your
book, which means less people will pass it around and even less will read it. 

If you are really stuck with your writing, I suggest that you do the following. 
The best way to get a good amount of original information without writing it yourself is to
interview experts in the field. For instance, if you were writing a book about improving your golf
handicap, I'm sure it wouldn't be too hard to find some local experts who you could grill in person,
over the phone or even via the Internet and you can then put all that information in the book. It's
also a good selling point. 

Also remember when your writing what the point of this book is. The point of the book is to earn
you an on going commission with affiliate programs, so don't feel like you can't throw some affiliate
links in, because you can, but make sure it's tactful and in place. 

Another good idea would be to put a "Subscribe to my newsletter" section in your book as well, so
not only will you make commissions on sales, but also generate leads without doing any extra
work. 

Make sure you clearly state in the front of the book, that the buyer can sell this book as his own.
State that he has Resell Rights to the product and can sell it or give it away if he chooses. 

5) Create your sales letter

This is where you will be selling your book from and is critically crucial to your success. 

Creating a sales letter takes a lot of work, especially if your new to the whole thing. The best way
and the way I use, is to mimic successful sales letters. 

Here’s the system to help you do just that and since you are reading this
book you will get a huge discount off the normal price by clicking here. 

However, if you want to hire a professional copywriter, your looking at thousands of dollars, plus
royalties from your book sales. 

Remember that you can sell your book with reprint rights, which means when they buy the book
they can sell it as well. This is a huge selling point for you. You will also be giving them your Ebook
cover, website graphics and sales letter to use to sell your product. 
6) Plug in a free 5 day autoresponder series 

The best way to write your free 5 day course that your prospects get via your pop up window. An
easy way to create your 5 day eCourse is to take some chapters out of your book and put them in
as a free teaser. 

Remember to emphasize urgency. You want to make these prospects who don't buy straight
away feel like they are missing out on an opportunity of a life time and considering the low price of
the book, if they don't buy, more then likely they weren't really interested or were freebie
seekers from the start.

Note: If you need writing done for you, you can outsource to have stuff written
for you and it doesn’t have to be too expensive depending on how much you need
done. You can go to http://www.eLance.com and find writers that will bid on your proposal to

http://www.eLance.com


write for you. Do not discount this outsourcing method – many marketers hire out while still
having a hand in the final product but without having to write it or do all the research.

7) Advertise! 

Depending on your topic, you will want to target different people. However, no matter what topic
your selling on, there is one market who will want your advertise your book to Internet
Marketing group. All they care about is that they can resell it as their own. 

Your book could be on almost any topic but all they care about is the fact they can sell it as their
own. This is why niche type of books can do so well. 

The key is to target people in your market and then the Internet Marketing crowd. 

List Building Secret #24 - Start An Affiliate Program To Promote Your
Newsletter

You could start your own affiliate program solely to promote your newsletter.

This has been done before with some success, especially if you know how much your subscribers
are worth to you, money wise.

If you know that every subscriber to your newsletter is worth 50 cents to you, you wouldn't mind
paying 20, 30, 40 or even 50 cents per subscriber to your affiliates, and that's a pretty good deal
for you and them.

Another less risky way is to do the following. Create an ebook, or some sort of digital product, with
value, sell it for around $20 to $30 and give affiliates 100% of the sale.

You won't make any money selling the product, but you will get a huge mailing list of not only
newsletter subscribers, but customers.

You can see someone doing this exact thing at DoubleYourDating.com or
SecretAffiliateWeapon.com.

Affiliates are sending him thousands of new subscribers everyday and thousands of customers
everyday, because he gives them 100% of the sale of his ebook.

List Building Secret #25 - Use A Dynamic Email Signature

This is so simple, yet people forget to even do it or do it properly. If you send out quite a few
emails every day, this is a great method to pick up some new subscribers.

All you need to do, is at the end of each email you send out, have a 4 line ad for your newsletter.
You could use a classified ad you've already written for ezine advertising.

You will be surprised how many people will sign up for your newsletter.

List Building Secret #26 - Press Releases: Not Dead, Just Evolved

Mark Twain once said the rumors of his death had been greatly exaggerated. The same may be



said for the press release. It’s not dead, but its mission has evolved.

Those PR practitioners who are spreading these death rumors would have you believe that press
releases should never be written, nor distributed. I take issue with this old-school thinking.

Let’s talk about the evolution of the press release into a solid tool for helping organizations deliver
key messages to multiple audiences in the digital age.

In the not-so-distant pre-Internet past, press releases were aimed solely at trade and consumer
media outlets. The media acted as the gatekeepers, taking your information and making decisions
about how, or if, to use it. 

Organizations today are able to bypass the media filter in a number of ways, thanks to the net.

Consider this: both journalists and consumers use the web for research. More than 550 million
searches are done daily via the web. And, every month, US web-users conduct 27 million searches
at Yahoo! News, Google News or other news search engines. According to recent surveys by
Middleberg/Ross and the Pew Internet Project, we learn that:

- 98 percent of journalists go online daily

- 92 percent do it for article research

- 76 percent to find new sources and experts

- 73 percent to find press releases

- 68 million Americans go online daily

- 30 percent use a search engine to find information

- 27 percent go online to get news

But you need to think differently about writing your releases in this new age. You can extend the
power of your press releases beyond the media by positioning them for search engine pick up. In
effect, your press releases become a long-lasting, online, searchable database about your
organization.

Once properly written with both readers and search engines in mind, you need to distribute the
release. PR Web™ and PR Newswire are my two favorite ways to get the message out. Both
services help you reach into the newsroom and beyond.

PR Web emails press releases daily to between 60,000 - 100,000 global contacts points. 

Journalists, analysts, freelance writers, media outlets and newsrooms, as well as your average
web users are signed up to receive this information. Also, it distributes releases via FTP, XML
feeds and through a network of its own websites. PR Web-related sites are in the top 2,500 most
visited sites. Every release sent out through PR Web is optimized for search engines, and PR Web
guarantees your release will be picked up by Yahoo!

A granddaddy of press release services is PR Newswire, which distributes directly into the central
editing computers at daily newspapers, newsweeklies, national news services, trade publications
and broadcast newsrooms. 

It reaches a total of 22,000 media points in the US alone. All releases are distributed to and
archived in more than 3,600 web sites, databases and online services. Additionally, PR



Newswire’s website is in the top 2,000 most visited sites on the Internet.

Finally, let’s take a look at the online media room. Its primary purpose is to provide journalists
with easily accessible data about the organization, such as executive bios, earnings figures, key
contacts and other solid, factual information. An organization also should place news releases here,
particularly those aimed at key stakeholders like employees, strategic allies, and investors. 

Technology savvy consumers often visit online media rooms for the same reason journalists do:
they expect to find factual information there.

Churning out releases and dumping them willy-nilly on the media is a dumb practice. But using
releases as a strategic weapon to reach key audiences across the digital divide is smart PR.
Practitioners who believe the news release is dead need to evolve, or they will be the moribund
ones.

If you really want to get the most out of Press Releases automating most of the tasks involved… 
this is the tool you want.

List Building Secret #27 - Give Your Newsletter Personality

What makes you different from any of the other newsletters out there in your market? 1 thing
and 1 thing only.

YOUR PERSONALITY.

Don't be a lifeless drone, add some spark to your writing… Yes you should be informative but you
can also inject other parts of your personality too. You can be funny, witty, controversial, etc… but
just don't be boring!

Your ultimate goal is to get people to know you, like you and trust you!

List Building Secret #28 - Make Sure To Keep Your Newsletter Off
Spam Lists!

Here are some very useful tips to make sure you stay out of hot water when it comes to being
called a spammer.

* Make Sure Your Email Message is Compliant with the CAN-SPAM Law.

* Keep detailed records of all subscribes and unsubscribes. IP addresses, when they subscribed
when they unsubscribed.

* Don't ever purchase bulk email lists or harvest emails from the Internet.

* If you use co-registration companies, make sure they are reputable and don't use shady
methods of traffic gathering.

* If you have an Affiliate Program, make sure you abide by any "anti-spam" provisions in your
agreement.

* Avoid using spam trigger words like "spam, free, special, guaranteed" etc....
If you need to you can hyphenate them… Example: F-R-E-E.

List Building Secret #29 - Setup A Membership Site Just For
Subscribers



Want to really boost your subscription rate? Start your own membership site solely for your
newsletter subscribers. You can see a real example at UndergroundInterviews.com.

The key here is to make sure your content is fantastic, so much so that you could actually have
paying customers for it.

Keep it updated constantly. 

Another thing that can come in handy when running a membership site is getting some first hand
knowledge if you haven’t had any experience with running a membership site, this is crucial.   

List Building Secret #30 - Setup A Free E-Course For New Subscribers

This step doesn't have to be difficult. This free course is the vehicle to promote whatever it is you
want to promote, whether it be an affiliate program, your newsletter (which is a given) or your
own product. It will also be the catalyst that allows you to contact these leads as often as you
want. 

I will warn you now, however, that you don't want to contact them everyday, maybe not every
week, only when you have something substantial to email to them. This keeps your list happy,
and not full of junk emails that no one will end up reading. 

First off though, we need a title for your report. No one is even going to subscribe if it doesn't
interest them. 

This is where a lot of writers really wreck a perfectly good report. You have to make your title as
exciting and straight to the point as possible. 

Here are a few examples of very poor titles. 
Make Money Online 

Migraine Relief Report 

Create Your Own Products Easily 

Play Cricket Like A Pro 

I might have been a little harsh to say that they are poor titles, they just lack any spark or
imagination. Here are a few suggestions I have to spruce those titles up, and these can be used in
any other titles as well. 

Make Money Online In 7 Days With Residual Income Affiliate Programs 

Stop Migraines In 5 Easy Steps 

Create Sizzling Digital Products Instantly, That Sell Like Crazy 

Bat Like Border And Bowl Like Lee, Play Cricket Like A Pro! 

So what is the easiest way to create your own free 5 day course? 

The best way to create your free course is to write 5 or so articles yourself on the subject your
promoting and putting it into a free course. 



The problem most people have when they try and do this is that they try and write thousands of
words all at once and they get tired and never complete it. 

If you break it down into sections, it's a lot easier. For example, if I was to write a free course on
creating your own fishing lures for profit, I would write something like this. 

Article 1: Why fishing lures are so profitable 

Article 2: How to create your own fishing lures from your table 

Article 3: How to automate the whole lure making process 

Article 4: How to market your lures offline 

Article 5: How to market your lures on a budget online 

And in each of these articles, I would weave an affiliate link into somewhere or mention my
newsletter. The information has to be of high quality and not just a blatant plug-a-thon. If you do
this, you will certainly get a lot of people unsubscribing from your list. 

Of course you can't really just send your prospects a bunch of articles, you have to weave them
together. For instance, the first email they get could be a thank you for subscribing email, with a
don't forget to get your free gift line in there somewhere. This first email, you should try and hook
your prospects, so if you have an article section that's better then the rest, put it in the first day. 

List Building Secret #31 - Start Your Own Forum

This is a great way to get new subscribers to your newsletter. Building a community within your
website brings back repeat visitors, which means people will more then likely sign up for your
newsletter if they keep coming back.

You can see an example of this at Howtocorp.com and go look at the forum. He has his newsletter
signup form there and product recommendations. People love to help other people and answer
their questions, so after awhile you won't need to be answering many questions yourself.

The best way to start your own forum is to do it yourself with software and host it on your own
webhosting. Don't use a 3rd party service, especially free ones.

A good piece of forum software can be found at: http://forum.snitz.com/
 
List Building Secret #32 - Contact Previous Customers And Clients

This is just another simple method most people over look, but they don't realize just how powerful
it is.

If you already have a list of customers or prospects, tell them your starting an ezine and let them
know they can subscribe anytime they like and get all the information for free.

These people have already proven their interest in you or what your selling, so it makes perfect
sense they would want to hear from you more often then they already are (if at all!)

List Building Secret #33 – Use Payper Click to get Subscribers

This is something that people starting are not doing enough …

http://forum.snitz.com/


As you know, pay per click search engines like Google’s Adwords program or
Overture’s PPC engine (now owned by Yahoo) require you to pay when someone
clicks on your website. Most of the time marketers drive this paid traffic to a sales page to sell
something for a commission. However, if you want to get more conversions out of this traffic, give
them something FREE that compels them to subscribe to your newsletter. After they are on your
list you can now sell to them without the paying per click and you what you have is a paid opt in
situation that is well worth it as long as you do it right.

If you stay on topic of why they subscribed and were able to get them by paying a low cost per
click,  you now have one of the best ways to get new subscribers to opt in to your list with a
pre-driven interest in what you have to offer.

You can also go to http://www.PayPerClickSearchengines.com
for a complete list of low cost pay per click search engines that you
can find new traffic at. 

List Building Secret #34 - Give Permission To People To Use Your
Newsletter or Excerpts of It In Their Own Works

Tell people who are already subscribed to your newsletter that they can pass the newsletter on to
friends and also allow them use parts or all of YOUR newsletter in THEIR ezine.

Of course you would get credit and a link back to your site. This is sort of like article writing, just
with your newsletter full issue or excerpts in place of an article.

You can even let them have the affiliate link to make money from your product review or tip.
However, the credit you get for writing it always leads back to
your signup page.

List Building Secret #35 - Send Testimonials To Products You've Used

This is an easy way to get a trickle of new subscribers daily to your newsletter. Whenever you use
a product or service you really like, send them a great, glowing testimonial and they will gladly
put it up on their website and put a link to your website subscribe page with it.

The trick here is to get as many people who read your testimonial to your website and to
subscribe to your newsletter.

The best way to do this is to register a new domain name solely for catching subscribers from
testimonials, something catchy, and put a name squeeze page as your main page.

You will slowly get a nice stream of new subscribers everyday for as long as the product or service
is selling for.

List Building Secret #36 – Buy a Popular Product and Offer it FREE to
One Winner!

A cool innovative way to drum up some new subscribers is go buy a popular product and give it
away where one person will win it in a drawing.
This is a variation on a contest concept but more value is added since a premium product is the
lure. 

Several hundred people may sign up to win the product but only one person can win. For all the
others that do not win, you’ll have to keep them happy if you want them to remain on your list. So
what you will do is add in a nice free bonus BUT don’t tell them about it till after the winner is
announced.

http://www.PayPerClickSearchengines.com


Then… give them the unannounced bonus and make it valuable too so they won’t feel left out.
They’ll love it… and you’ll have a win, win, win!…

How can you select a winner?...

That’s a great question…

One good way is to publish a question and like radio stations do. The first correct
response that comes in gets the prize. Or you can simply do a random pick a name out of a hat
type concept and here how you can do it internet style.

Grab a copy of your list saving it into a text file… Close your eyes and scroll down till your gut tells
you to stop. Where ever the mouse cursor ends up is it. Now highlight that name – you have a
winner. It doesn’t have to be complicated just use a simple random, HONEST way you derive
your winner… and mission accomplished.

(Option) You may even be able to get more than one winner if you want to negotiate more than
one download. Example: You get 5 product downloads
of the same OR even 5 Different products could work. Therefore, you would have 5 winners. 
More excitement, more winners… more subscribers!

List Building Secret #37 – Post Your Free Ebooks or Reports
At Other Websites

There are many websites that want your free content. When you create free reports, make sure
you also offer them to other websites OR at BLOGS that thrive on FREE content. Note: Many
blogs allow you to add comments or feedback and as long as you are not spamming them - BUT
being informative, you can slide-in your information which ALWAYS should contain links leading
back to your subscription page. They’ll use YOUR content for THEIR purposes to fill-up content
space… but your reward is follow-up residual subscriptions that can keep on trickling in and they
can really add up!



Resources

List Building Videos

Sometimes the best way to learn is by ac tually seeing!  So I'm providing these videos for you to
download and view at your c onvenienc e.

http://www.bestfreemarketingtools.c om/downloads/Power.zip

Seven Instant Businesses 
Each Month With Your Free Membership

If you would like fresh new produc ts each and every month,  then you need to join 
www.BestFreeMarketingT ools.c om  where you get not 1 but 7 instant businesses eac h
month that you c an put your name on and keep 100% of the profits.   That's just the 
beginning, you get software, internet marketing tips and techniques and plenty of 
resourc es for subsc riber only purc hases that anyone c an afford.

GO NOW and join:   http://www.BestFreeMarketingTools.com

http://www.bestfreemarketingtools.com/downloads/Power.zip
www.BestFreeMarketingTools.com
http://www.BestFreeMarketingTools.com


An Easy Website Builder No HTML Required

A lot of folks starting out on the internet don't know html but would like to get their website up and
running.  Here's the solution:   http://www.Moms-Website-Builder.c om   Don't let the name fool

you..I've got guys building websites here.  I started this to help my members of my ryze network to be
able to c ode their own websites.     T here's a 10 day Free T rial...so what have you got to loose? 

http://www.Moms-Website-Builder.com

I wish you much success with all your list building efforts!

Here's To Your Success!
Barbara King

http://www.Moms-Website-Builder.com
http://www.Moms-Website-Builder.com

